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. 1odIo" Sound~but...
Your CUIIometI AM watching'_vIIIon

~1IIne"'."

..._T"-Iln
....IUI....

..._1.-' n.............

_AIIID

.....

And-elY,...
your customers
are spending
~tIme

viewing t..¥IIIon

DaltilV~
Per TV Home

1980 4 hOuII 36......
1960 51'x:K.a 6 .........
1970 5houfI 56......
1910 6hour1 36.......
1918 7h<us 3......
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~ " Sound, but•..

You, Ta_Audlenc. Ate watching
,et.vIIIon

'M\at went of the market doyou want to raach?

Iv ' hcMatIoIcSlnOorN, education or oceupatIor.. ytNre reoohtng tar moro or them
with your~ acMrtI*\g1han youate'" yout radio adveIftIIng.

.........

--...... ...................
""...- ..-

.,-- ......
....AM.......

Mlu.lnlld "'ame,........ ......
110....
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IodIo " Sound, but...\

Your CuIIomeII lelleWl In
,.vIIIon

T...d.on'.polllon.thenurnberoneMtoanaIIOnmedUftwellconlntedone.again bV1he
"pet~~l_

1hII ,.,...,.. p..-c P'MP3On fA te11t4Iton~ an Important bonus to aetvertIIen:
".111Ige byIlaIOCIatton.

.

WhIoh MlcIum WhIohUldUn WhIoh MIllin
........01 .... II Molt 1Inpodui. DulIng

Molt....., Molt ••••vcee.? A ltaI.wt. BecIont

-r.....an .... WlvIIIon .... ~ ..
Radio 1. Radio 71. Radio 541

...........1.1.

And R.H.IMI*l'.1ateItuvev corA•••once again thcIt the public pefCeIYeI tell'tMlOn to
hove~qWIIIL .

1heIeIP«:IaI~mean YOVI ocMItIIIna m••age It~calP8dal tool

TV 1116 timeS more exctI't;
TV 1140 times more Inftuenlld
TV 1110 tim. more authodtaIIve
TV II 9 times more believable
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IGcIo " Sound, but••.

It', A secondarY MedIum
\

~AmellcamaMl""'adu.""IQOGIrmlli_ont.I• .-,n.Nlneoutottend
..naIIon'•••• radio ad\;......-.amen Of..acMNtI*lg dolan on tele\flllon.

RadIo', Top 10~ 1911

-----

.........0.

• .. - - .. ..... -T.....
........._...,........... fIl......-J

For every dollar IheII top 10 radio adv........
InWIMcIIn redo In I'll

.., Invetted $7Min ..... primary medium:
TeIeWIIon
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1acIo',Top 10Adverlllerl: 1'88

••••
1. sec. Roebuck. Co. 8ftD41lUJ
2. $IMIQI Moton cap. 71MO.CJOO
3. Anhewer 8uIch Co., Inc. ..711XJ
•• PhIp MonII Co., Inc. 4.!62JXX)
6. PIacNr • Gor"ble Co. "1,111.000
6. Pep«;o ftC. 32,WO.aoo
7. ChIyIIer Corp. 30'-_
a. Fold Motor Co. 23'70.000
9. ee.w1Pbel SOup Co. rrJ.;l67JIXJ

10. 8cd1Iand D,.em
Total SGI,mAX»

IIII\IIIIoft
$12aAl6AOO
S6',926AOO
304A64AOO
633.679,100
_,979AGO
.,0IJN,300
209.716,900
251,161.000
87,060AOO
J.MAIQl

S3.26C.o12AQO
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IlacIIo " Souact, but•..
" NeedI 'elevlllon

•.•. ·.I J._.' M ..IIIOca1.....
'slllln .., GI to
••111 111 .

Local TeInIIIon AdvertIIerI: 1981

1. AIIIaurantIaDIM IN
2. 1Mo~
3. FoocI~
4. ~1t0f8&

6. .~.lOanI
6. McMII
7. DIpoII.i......
.. ~ao.
9. MedcaIIDIntaI8....

10. IAIIuMAc*lIIeIIeMc.
11. ArnuIernentIIEf1eltawnent
12. CIotI*lg 8toIeI
13. ........
1.. DIIeoUnt Dept.St~
16. EducotIon seMcec

SO.9676:xJ
379,766AOO
339lM6.1fXJ
237"I'JDIJ1J
191A02,300
116,,989,100
1S).,283,eQO

138.909.700
130.277ASJ
129,312.800
127)79:JJXJ
121,151,!OO

1"'UAO
115,467,700
112.Q62,9(I)
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I 7VB I---------IGt:Ifo " SCUId, but...
11', Also FfatltnMfed

.... Number Of IIadIo~
CCfthIeI To IuIgeonI

.......lDe....... .... ".., d ......M ............. tor

.................................11' ..

10,000

8,000

I,ODD

4,000

2.000

0 ......._ ... 1. 1170 1110 ,98t

....W .........f.... • 1-......on • RMIo

1hefe ,. 91147 commetCkJI radio stalt,.., In the CO'riry toctav...rnore than~ IIrneI the
nunberof tll.wlon 1taIIonI•

...tacIo 1taIIonI...combIned-""1Mfact 1hat..CN_ageIOdo lIten.tunea to ortttwo01_em..ntbrnata In Q welle........... that fMff IQCIoadYerttI. II factng onInc~
ffGQI•..,... radio marteet•..wtIh few.poteI.;toI ........ toran odverttIIno rnellcage.

Redo'.......acUIw audIeIlCe peratatIcn makelitnec.-arvforan octvertlerto ute aIrnoIt
aI of.,. tacIo ItatIonI n 0 fnQft(et to leach CIt the rodo IstenerL

WIth ,..8\IIIIcln. wNch IS watched~jl by~m, t:JJt'tt 1"'~Ql statton can cover an
entire market area.
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IadIo " Sound,~••.
It'. Too Many Sounds

In~ 10 the cDIndaIW».oI IacIo ItcIIIonI h Q rnadf8t.. racIo~fI face additi0nai
protlilma. 1heprofuIIon 01PIOOIan. tormaItmeen...... ftogIitentation.

AM/fIM ............. FomMIII

.....,... All .....
NAIl ............ 11.. 21.- JO.~

ClIIDif 19.2 lU 19.0
IlaIl«Nl 2.7 21.0 1Q.3

Mwft 0IIIr*d lOCk CA()R) 0., fA ~

.....W_1and 9.0 0.1 1.6
-1IIrilG 2.0 7.1 ...
A.",,,, 12.9 3.' 9.2-.... 7.3 0.1 .~....- 1.7 o.s 1.2
"-'''1IfDGIY 2A 3.6 2.9
...-n.... lo.e 1-1 7.'
,.... s.6 0.1 2A
a",*aI OA '06 G.,
It.... Q.6 0.0 QA
loft cor....lOQrGIy CI&tI) o.a 2.. 1.6"all_ 1.0 0.0 G.6
,...At/lilJIa Q.6 1.7 1.0

POIiilGllJItenIng ShcnI ......
T.......... AM .... NMM

I /tCIIdt/OtlM 5.9ft. 23.21!t 11.3ft.
QItII'Op~ 0A1 20.410 'US
N2/CII1JIII/C QAI 11.74 12.91
....". 11• 0.34 10.71
COUftIIV 6.82 11.63 10.29
IIocIrJlkbOn 6.• 9." ....
IIRJEZ 1.30 10.27 7.77
MOI/VCIIItv 16.31 NM ....
ttIPOIlic l29 1.01 3.04

I

~Iond 9.91 0.27 2.91 i
I.-..... O.QI 2.0 1.7'

n.OI~ 3.99 0.91 1.77
a_a 0J6 U1 1.10
~ 1_ 0.1& O.M

\Wh IOInCr1V1adI01IaIoN" a mcRet.. and 10 rncQ c:IffMw\t program tormats.1tII~
c:IftIc.Ut far a redo ocMwtIIer to reach more than 0 trnaI segment of a target audience.

Am.Jlcan RQcIQIDw\oQn lilts 1. radio format deInIIIonIi AIbIITon .... 16; sammoni lilt. 12. 1he
roc:to IncUhy......confuIed 01 to what COftIIIIUteI a plOgfam fQImat.

And with radio ataIIonI contInuaIv char\gIng tormab In hope of getting more list..... It ~
beCOrI*1O molecft=uIfora tOCIO acHertIIer to IcnowwhO"ec::audlenc.-as...and whO",lIten
Ing to1heCIdYeI1IeII ao m...age.
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Puttin, The Finger On

Yellow Pages Advertising

While Yellow Papa advertiain, doesn't appear to be a direct
eompetitor to broadC81t television, it does, in fact, account for u
much revenue as doee toea! television advertising. Yellow Pages
advertising might appear to be limply a directory of passive
littinp-a huge reference direetory-·rather than an aggressive
competitor to television.

But the fact fa. many local advertisers on limited budgets spend all
or mostoftheir advertisingdollars in theYellow Pages before othor
media are even conaidered.

An understanding ofthe scope otthe industry...how it works...how
it sella...who uses it. ..where it's headed...can help the television
salesperson move local dollars out of the Yellow Pages and in to
television.

Bnclosed you will find:
(1) Puttine The Finler On Yellow Pales AdvertisiDg: An
analysia of the Yellow Paae8 industry today-its size-the leading
companies and the number of directories they publish--who does
and does not use the Yellow Pqes-and the latest strategies the
directory publiahers have developed to maintain their share of
local market dollars.

(2) The Problems With Yellow Paces Advertisinl:
How Television Can Help: The Yellow Pages induatry ia belea·
guered with problems for any local advertiser. But if that adver.
twer were to put the majority ofthe ad budget into television, the
eft'ect:iveneas of the ad campaign would increase dramatically.

(8) How 4 Tel.,vision Statlons Are Converting Yellow Page
DoUan OD To Television: The strategies that four local televi
sionstations are using to get bi(local advertisingdollars out ofthe
Yellow Pages ~d in to their stationa.
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Yellow Pili.Advertising

A Bacqrouncl
OD. The YeUow P••• lDdutry

TM tJo.-marbt loroeethat .hattared Amer
ica'. telephoDe JDODOpolJ a1Iocatapultad the
lowl1 phoDe book iJdD • multlbiUiOD doDar
~"..rdal.terpriIe t.-inrwith local.d.
wrt:iaiDIliftiDp.

WhenATaT WM.pIt iID..venrerJoDllBell
operatin(r companl • (IeBOCa or Baby Bella)
ODJUl\W'f1.19M, the7kepttbeirbuam- in
YeUow-P.,. pub..... aDd were freed to
c:ompete not on1J with independent directory
publ...., but aJao with ..ch other in mar
at.where the1cUdl\Ot~pbcme.ervice. Aa
• nault, the DUmber ordinctoriea. fDeluding
...aim. It particaIIr clemopaphic, pro
...ioDIJ or nelfhhorhood tarpta, pubcl in
1987at8,1OOaaclDOWlllUIIlMr8,200.Tbiarep
....tI.......oI_than.direetori.
tor..cb otthe 21111W'btiD1 &rMa (orADbi
DKAa) in the countr)'.
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PuttiDI The FiDler On

Yellow Pap.Advertising
=

The .ze orTbelDdU8try

yellowP....
Ad ReveDU"

OIl....,

!latins'

11.0
.9
.8
.6
.4
.8

J..a

"'.8
8.8
6.'1
4.3
8.8
2.6

'htaI

".1
'1.7
6.&
4.8
8.'1
2.8

...................... Ju •••,.ttIa
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PuttiDI The Fblpr On
Yellow Pag.Advertising

n:e--- I

YeUow Pa•• Revenue
ADd Number 01 Dlrectorl..

The lAadlDI
Ydow p CompaDi..:

A4.." (III auo..-ADd
Number OtDlreetorie.

It. tDtal or.-18 mOHon copiel ~ Yellow 1 OTB 11,300 1,000
Pat-~.wereprocluoed In 1188 'I BelISouth 1,000 617
by 108 publiahen. 8 Bell Atlantic 830 300

4 PacHIc ....1eeiII
PaclfIo BeUDir. '189 108

8 lout:bweMero Bell '122 1,100
8 VAWelt 700 8OOt-
'I AaeritMb 496 100
8 DaD. Broadatnetl

1lB.DormeDe1 442 810
8 NYNU* BIA all

'1btalI • .278 4,808--........_---......~..............................
.....Mls_11I .~ .......~~AIII"""'.----
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PuttiD8 The Finger On
Yenow PapeAdvertising

Y.Dow PaIee Uap ..,....... • • .w.ae......... ... ....y"'=re .y............... " ...at
A.... half f4 all Idlalta c......,. ..... ••••
<...)18,... ....... ~.....,8IuJ1 1.ft nA1fJ
haw JIlt looUcl at tbe AatII.*" 4.6 •.1
YeBow PqII l1l the pea A.-Jlt... ••0 ".0
IDOIdh. ~ I'arDifura 2.0 ".0

...~tIMucl .7 ••8.....dIe,....~... Car....... 2.8 .,.•
o.t.,.. .9 ".1w1Io haw..-.1dieYet.

)ow PaIII In .... ,.at 11 c..... a.1 8U
c.'Nlr..... 1.0 91.0

IIlODtba athome oratbull.. c.,.'. a.s 11.1
...to parch•• an1olth. a.......NIS 1.4 98.6
foDowm,lteID or .mea a......1nDdec! 1.6 98••

-
..........,

B•••• 4.8 96.2...... 7.0 93.0
JD.b.....da

Cue....... 2.1 9'7.8--.
M•• a.' SM.2

1M..........
Laua 8.s 91.8

""IR U 91.1
Pet..... 4.1 96.8........... as 87.7
"...1IItI U 87.1
1'0¥'" 1.9 81.1
~.

v...... 1.6 88.5
T,pew,k..
..PIN•••ar 1.8 98.4

v.a..a..•......,.. 2.1 81.8
VIdIoCa..... 3.4 96.6...... 'M,I"
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The LatMt Develop_ente

........Yellow p......
BJ inMrtiDla .,.aaI t811phone DIJmber
in theirada•..tnrtil.nCUl'baY.p..-pec
tive~ oa11 ... bear more about
tMir pftMlucta or ..mOIl. ". oaet can
rap....Uto.llO.JIIOlDthclepeMilll
on the..ottIM -.rUt In whIuh the eli
rectory is pub1IaW AclYwtiIeIa pay tbr.,..-80. 415 to 80 MCODda ~ diIita1lY
•tored .,•••• _ au.cHota O8IDpater"
lUll*)' c1tIk. ". pnpama •
...1.1II and _~....
cl IU')'.Aa .,...••
t)'pe ofYGice '1buch tone caD..
can .....~by pwachiq• lew
b\1ttoDa OIl lib...,....

(2) Backolthebook:These are tetaDdoc
ac1a" pnmcled by parttcipatiq .dyertia
era. ComJMnd. with ta1ldDr ada diaplay
their four.cUIIt co4e beneath a taUdDc ad
icGD in*eirliatiBp.Callen usethianum
berto_meniDformationona particular
ad~•

Coupcm'D•
....t1J,..nn1YellowPapa pubUahel'l
have atarted iDIeJ'tiq eoupou for local
~. at the back otloeal direetorieI.
But • brand new aerric=e caDed "Special
DeJi~w"••ned this year. Thia aerv
ice delw.. c:oupons, pradactsamp.....d
other ....atiJw ......... wrapped in"":ttaIoDI with the 4inctoriel. TbiI
ia the ,tbae 6ee-8tandinl eoupoaa lor
Dational diaiributoN hav. been ofFered.

(over)
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BDIYeDowP..
Ja)Iiacoapu~CMIIlDnnjca

tim uaiDI hiPlJNDdardiled e1eetNaic
va.. rI. com..baIin••• doe"....
The tecbnoIoIY .. lie ... to JMl7 biDI,
.........m....ta....,....
with otbertormwly work-intenllvetub.
EDI Yellow Pae- enab" UMn to deter
miDe who .lIe II equipped with the tech
nolOD

BDIYeUow PaaII II~ iDto WOIlO
tioaa. 'n1eInt•..,. toproYlcIe.eo.·
, ... liIt tloom"'" that.. the tech·
DO~'ftIe nplatYel1ow
PatIII, etBD1enIatId...
..a _mpl. with .........
.......To ..,• .,..·
tIeD __ with 8ra that ia
........ to..it. CoIDpIUW ualna
BDI to do haIiD•••~ an .U.d
tndiIII putMra. which mUM the EDX
Yellow P.,. of. 1iaDt, hiP-
tech datiar .

Iacreaaed Use Ot Color
D1rIctloriea have lODe (rom white papa
with bJeok iDk to two-color and now four·
color. In 1919, almoet every DliQor direc
torJ producer revamped the front of the
bookwith tbuHoIor and aNlted atock peaa
Spot color throqhout directori. i. ez
....to IfOW b1 101J in the cominl"'1".
Por the televtltoa __person iDteNated
in .mOl ...mat the Yellow P8pa, the
CoaIuIDtrReview Sya....ma·h..publiahed
-n.Yellow p...Report: A Co.pl"8hen
.. Guide Por Advertisers." Thia report..ill"byamaDerYellow Papa ads DIll)'
wen drawbettertban larpr_de as wen as
the tact. that the addition ofa second color
toalarp.cloftendecreases thechancethe
ad wiD draw more teapoDM.
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WIa..The YeUow Pal.
N'" 'lb Beach Out

For New AcI".rtI&erI ADd New U.en-
They Reach Out On '181evi8ion

",.yetlowP.a-Jar··_.medium.. theaatwation 00MNI8 atteleviaion. When it
01 toapa4ac1verti1ia14beotory1lltinporCOD8UIDUUlare.YeUow
PIlla pubHlbera do itOIl televiaioD.

la1188,theYe110wPapliIlv"tH.7 mjJUcmiDtelevilionadvwttaq.....pinotlK
over the previoua year.

Top 10 yellow.....Adwrttsen
Oa Televlatoa·..lta1

0....... TV.......... c...., Will",. ..t.

u .. t..... .'.•- I) ....... ....N'.,. ..... ....CMAlJ8tIl .1........,...,... ..,.... ...w .,.-ell,.................. .............,.. ...1.... I) arac.p. 14.'__
Oft ....1....

I) ,,-. --.........,.. I1JMO " ..... .......
..1'...... "1.100 PIAnleD ...
..1JIIl .......1.. l.JJWIIl ...1_.

I) A ........ ••1..... .......w .... --AlI....... ..u.... ...... .,.......... ..III.··.. .... f) VIlli•• .,..... ........ ...,..=w .... CanIM..... ........ tftIIWNtP·M ....
..........111II .... ......_..........

4) ............c.,. ....lAO 'hI. 21 7 _ ...... .....
Jfew'Y_ ..,.. ................ .......1•........... ........ ...."""
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How 4 Television Stations

Are Conve~b1g'

Yenow Page'DolIarS
On To Televisiob

,..,......... I MIt" ..,•• ...=.. iMUl ........Ie,.... I ....
............ '-1y ....
elk ...., n.III U ...
portaUto ,.._ ..
T ..., .,.
,.. to tII~1I to...... . ..,

.......,.It~ _.. ·.·

............cll y..:
P..,. ,',.

' ...

••
' ......

". '

. .
. t•. . .;.,
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WLOX-TV, Biloxi, MS
report•.•.

Bobb1 Eclwania. aaeraJ Ia1ea DUI'08I11', WLOX.
TV. Bilozi. :MS."porta that...a clirect.na\lltor
lUI 1tati00'. eftbrte to eo after local YeUow
Papa doU••, etatioa revenue tnc:reuecl
SUI,()()O-ofwhich 805 wee -new IDODtJ... 1D
additiOD, therewua 'lO-pep dropiD IiItinp in
the local Yellow p.... clinctol'1.

~tationmanalem.ntmUitbe commi«ecl to
makin, t.bia efFortwork,tt reportaMr. Edward..
-And ODe~tJ*"IOD DWIt be IMiped
to YellowP,... conversion rull-time to .Dlve
it worke. The don nquil'M tremenelou Col
low·dDoueh on Ule part oftbe aalel .taft'who
mUli be OU~ the,.. continually melrina w••
call....

WLOX uNCI the expertiee ofAmerican Coo-
tultinc Servicea. Vancouver, WA (1·800-366
9784), to train ita sale. atafF on Yellow Paget
convemoD.

'lb. aal...taft" learned 'bow to 8""'elt to
YellowPaces aclverUsen that &hey nMSirel$ the
way they buy Yellow Pe,.. advertiliDi. The
1A1.8.t.aff'poin"'ou'~atitdoean'matterwhat
aize ad you baye in the Yellow p.... hecauae
people an J"OkiDi tor a phone number. So, •
Yallow Paps adverti.er should buy an alpha.
betica11iadDe. perbapa in bold type, instead of
spendiDC a large amount ormone, each month
on alarpr ael.

Mr, Edwarde allO point. out. that the tal..
ateJl'mentioD to a YellowPare. advertiser that
moet JR'OB))8Ctive euatomera thumb tbroUlh a
parUcuJarcategory from backto front. Y~molt
oftbe'arcerada ina particularcategoryappear
in the front or that category JiaQnc. TIM lint
Ultinp this custom.er .... are the small Ji.~
iDp in &he back. of the catelory. ThlJ it an
excoUGDt rouon COJ' 0 Yo11ow p•• ad9ertiMJ'
to reduce the me oftbe ad.

CU'. important. to know the c1oain1date. for
the local Yellow Papa,"Itate8Mr. Ed".rd•.-u'
your tal.. rtaft'ia out there eeUinr three montha
heCoN the book doses. you have the oppol'tu.
ni~y to OODVert, • lot or money to te1eYi.ion
becauae • Yellow Pacot advertiser JIlUoit com
mit to a 12-moDth Yellow Pacee adledul..-

WVUE, New Orleans, LA
report,••.

======::_=-_:::_=-==:.:.=====
WVUE letel" fiDcen do the walking. And
when1h., land on an advertiser in the Yellow
Pape, the etatiOIl puu ita 1&1•• team to work.

RonJODea. WVUE'. pneral sales manaeer.
feek he'. lOt a more realietic chance of eatiDc
into the $38 miJ1ion Yellow Pag•• market in
New Orleen. than making a dent in the SUO
milliOD Inad J'8YeDue. thatnewlpapera take in
every year.

Mr. JODM hired Greenwood Porformanee
S1a~Tulia. t& help him get lome or those
Y.Uow P.,.. doll_n. Greenwood Peri'01'D1AJIC8
Syttall IJ)eDt a day training WVUE sales
paopI. on the fine BJ1, of leUin, cel~.ion to
Yellow Papa advertiterl.

"We'.,. generated well over$100.000 incon·
version moDie.... steLes Mr. Jones, ~ut that's
not the reuon we took on the Yellow Pages.
Rather, we wanted to take another ltep in
eatabU.hiDg our ,ales people as profe88ional
CODIwtanta. One ofthe major hOlpiiala in Ne.
OrlelllAl wu in the pro<:eS8 of renewinr its
Y.llow Pages contract. We met with them and
••• result they down-died tbeiT YeUow PSlu
ad.ertleiD,r and pye U8 a good sch.dule.

-Vou've pttorealiz.e thatconvertincYellow
PagN doUare to televiaion takes time. Iiyou're
pitcbinc now, the revenue atream will come in
lourto am IDOntha.We'vebeenpit.chiqqainal
Yellow P.,..1ince mid.July; the book cloeee in
January aneli,publitbedin March. So don't be
dieeouraCed ityoudon't lee immediate nault..

"Take • look at what a YeUow Pa,.. ad.er·
tiler is doiDcad try to make lome .eueoutor
It. Ifyou am.howanadyertieer the Jea80na for
buying a amaller apace in the Yenow Pale..
that mean. there'. more of that advertilef"
budaet available for television. Yellow Pas..
eaJ.aPMpl. set a yery una11 percentage on a
Iimpl. renewal. But if they can increase the
IIize Glan~Iad-orinc:reue the ELnthly
inveatment bJ the addition ofcolor-the)' get 0
larger commiaion. We find these advertisers
appreciate the fact that we can help them ,ave
money. SaviDamonty.ell monthhelpa them
and that money they put into teltwi.ion help.
our 8tation,"

TOTAL P.21
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~~~ &mJl.¥!Tacoma, WA WMBB-TV, Panama l}fty, FL
report.... report•...

»enni, McCormick, )ocal ulu DUlaapr, KCPQ,
Seattle.TacomI, rapoN hi, etatioD rlCelltly
convertedover$100,000ofY,llo'trp....adv.r
ti.!ncon to the.tation.The ltation uHdAmen..
can CcmaulUDcServicBs, V&DCO\lVW, WI.. which
pl'OYided two day. otlive wee tl'aiml1l a. weU
.. a comprehensive videotape••an daaipM to
eaptuN advertieinl dollara from the Vello.,
Pace•...It·. important to let YeDD.... p.....dvema.
enkDow that theylimp}ycan'ti.ncnNl..a",.....
neea for their compuUe. or eerrieu··no matter
how 1&1'1' the .i. or their Yellow Pap ad
becaUH anyYellowP.,..ad l. not..pervaaive
or intruaive u iJ telori.ioll adYertilinc. llyou
communicate the yalue or televiaion··how ita
elJOJ'IDOUI rachaDdimJ)aCtcan H1abll.hDam.
aWaNll... ··thea you can propoee a reviaed
Yellow Pap. achedul. <bated on .ma1Jer Yel·
low P.,..' ada) and aupplement it with tele\i.
lion,- Ita_ Mr.l&:Cormick.

"Betbre you punue a particular advertiser
cateCOI"Y. 10 throucb the Yellow Page directory
and make DOtee or those advertiseJ'l by aize or
ad, numberoClocatiolU in the direetoJ'f, by UN

of oolor. and uyt.hiAc elM the advertiaer i.
~ extra dollan lor. With rate information
pubUahed by the Yellow PagM PubUahen Aa
IOCiatiOD in the Publiaher'. Directory Rate Book,
we C&DeadmatetheamountormooeyanadvR
ti.. hal committed annually to the Yenow
Pagu.

-with the extra moDey theae acivertileR
tave from doWDIiIiD, their ad, we prepare a
1elmliODlChedulethatwiU give the advertiser
that critically important D.1UD8 nc:ognidon-a.
well •• reacb-·before a cuatomer etana100lcina
throueh pap after page orcatecory liltinp in
a cliNct:ory.

-We bin a commercial artiat to deIip re
duced 'doBar bill' .ized ede for lerce-unit Y.l·
low Pap advertiMI"I. Yellow Pq. taleamen
limpl, don't have the experti•• to MID an
effeet:i.. ad."

:-::::====-=====-:;------::.:..:=.::::.=

-na. Yellow PagSl i. not an advertieLnr yeo

hie).:rwportI Ray Hundley, account executive.
WMBB-'1V, Panama City. -rio matter hDw much
apaaIllD .dv8rti18r Utal. it atUl comet down to
all alpbabtticalli.ting in a directory. We ten
y.now P.,eaad\"erUaen that it'. fine to have a
U.tinI. butyou've JOt to build name 8WarCne18
for I productor..rvice 10 that whena coolumer
it loolriDl throueh pac' af\er p8ee in a particu.
larcateprythatcon.u.mer will remembel' ,our
name. ADd, ofeo1UM, we t.ell them theonly way
t!w)' (:Q build that Dam, awareneea is with a
media mix with televi.ion the dominant m..
dium bteau•• of ita light, Bound, motion and
emotion.

"Very often we find a Yellow Pages adver
tiler doun\ nalize the annual cost of that ad
vartiaiDl becaut. the .pace COItI anne on lbe
phone bill and th... charges are submi~d

ever)' month for the dW'ation of the book and
every ,ubl8quent book tha r. i. printed. YeUow
Pases contraete are automatically renewed At
the md otthe year unle88 the adveri:iaere 81k to
cancel or chuge them. So it's important to reo
mb1d Yellow Pare. adverti.era how much of
their mone, iJ going into the diree~ry e8ch
year. ThiI often comes aa Quite an unpleasanL
.urpri".

-We aNd American Consultinc SerYice8 W
deta1lforuehow tb. y.UowPapasell and what
i. the belt waf to ,et adverti8en to eonvert
thOH monie. to te1.vilion.

"'We uk a potential client: 'IIyou looked in
the yenowPagelandsaw a la1'l. ad from a firm
you didn't bow and a emaller ad from a firm
you did 1'8CDgnize. which one would you use?'

-rhenwe tell the client that the key ia to UBe
the clollan ..ve4 by reducing the ad in the
YeO.,., PaCU-Jmd putting that money into an
effectiveDaDle swarenelS campaign...on ~levi·

,ion.-





ADVERTISERS AND ADVERTISING AGENCIES

Name and 1993 WOIO Spending 1994 WOIO Spending Accounts
Affl1iation and Rank and Rank Represented

Lynn Brooks $432,160 3 $269,000 3 McDonald's
Dir. Media Services 63,428 40 33,500 67 A1 Alliance Insurance
Stem Advertising
Cleveland, OH

Howard Zoss 319,775 5 202,625 6 Pizza Hut, Ohio
Dir. Strategic Planning Lottery
Marcus Advertising
Cleveland, OH

Pat Barbato 276,069 6 194,100 7 Arby's
Media Planner 155,850 14 81,825 22 Ponderosa
W.B. Doner
Cleveland, OH

Dan Hogan 171,150 12 211,900 5 Ohio Ford Dealers
Account Supervisor
J. Walter Thompson
Detroit, MI

Julie Arena 138,090 16 107,095 15 Winner International
Media Director
Winner International
Sharon, PA

Rick Kohler 135,200 18 134,850 12 Wendy's Restaurant
President 35,505 63 70,360 24 Finast Supermarkets
Pinnacle Media
Cleveland, OH

Kristin Strauser 80,755 28 85,215 21 Best Cuts
Dir. Marketing
Consolidated Advertising
Cleveland,OH
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Name and 1993 WOIO Spending 1994 WOlD Spending Accounts

AffJliation and Rank and Rank Re»resented

Jerry Miller 73,225 33 106,300 16 Mr. Hero

Media Planner 56,750 43 4,000 232 Lube Stop

Axelband & Brown
Cleveland, OH

Jim Mueller 7,300 206 232,500 5 Mullinax Ford

Advertising Agent
Mullinax Ford
Amherst,OH

Bruce Davis 6,400 216 24,460 86 Waterbed Emporium

Media Planner
Waterbed Emporium
North Olmsted, OH

Buddy Kallick 9,755 177 63,085 31 Buddy's Carpet

Owner
Buddy's Carpet
Franklin, OH
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NEWSPAPER ADVERTISING IN CLEVELAND HAS
BECOME RELATIVELY MORE EXPENSIVE

Index of Cost Per Thousand Homes Reached
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INDEX OF COST PER THOUSAND HOMES REACHED (1
1990 -1993

The Plain Dealer
Average Open Rate Per Selected Television Stations

Column Inch Per Average Revenue
Thousand Newspapers Index (2 Per Thousand

Year Morning Sunday Morning Sunday Households Index (2
••_-_••_•••_-($)_._--_._--_••. ---------($)---------

(a) (b) (c) (d) (e) (t)

1990 $ 0.3310 S 0.2972 100.00 100.00 $26.372.56 100.00
1991 0.3607 0.3226 108.99 108.52 23.669.87 89.75
1992 0.4059 0.3574 122.64 120.24 26.655.32 101.07
1993 0.4395 0.3819 132.79 128.48 27.997.37 106.16

1) Cost Per Thousand is measured as the Average Open Rate Per Column Inch
Per Thousand Newspapers for The Plain Dealer and as Average Revenue Per
Thousand Households for Selected Television Stations.

2) Calculated as a percemage of the base year (1990=100).

Sources: Cols. (a) & (b): NERA table "The Plain Dealer. Calculation of Cost Per Thousand. 1990-1994."
Col. (e): NERA table "Selected Television Stations, Calculation of Cost Per Thousand.

1990-1993."


